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LEGAL  

No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any 

form or by any means, electronic, mechanical, photocopying, recording, scanning, or otherwise, 

except as permitted under section 107 or 108 of the 1976 United States Copyright Act, without 

prior written permission of the authors. 

While the author has used their best efforts in preparing this book, they make no representations 

or warranties with respect to the accuracy or completeness of the contents of this book and 

specifically disclaim any implied warranties of merchantability or fitness for a particular 

purpose. No warranty may be created or extended by sales representatives or written sales 

materials. The advice and strategies contained herein may not be suitable for your situation. You 

should consult with a professional where appropriate. The author shall not be liable for any loss 

of profit or any other commercial damages, including but not limited to special, incidental, 

consequential, or other damages. 

Income and Earnings Disclaimer 

You and you alone, are responsible for any income you make or fail to make. This guide makes 

no promises of realized income or ranking placement within search engines. You recognize and 

agree that the Author has made no implications, warranties, promises, suggestions, projections, 

representations or guarantees whatsoever to you about future prospects or earnings, or that you 

will earn any money, with respect to your acquisition of this eBook, and that the Author has not 

authorized any such projection, promise, or representation by others.  

Any earnings or income statements, or any earnings or income examples, are only estimates of 

what we think you could earn. There is no assurance you will do as well as stated in any 

examples. If you rely upon any figures provided, you must accept the entire risk of not doing as 

well as the information provided. This applies whether the earnings or income examples are 

monetary in nature or pertain to advertising credits which may be earned (whether such credits 

are convertible to cash or not). There is no assurance that any prior successes or past results as to 

earnings or income (whether monetary or advertising credits, whether convertible to cash or not) 

will apply, nor can any prior successes be used, as an indication of your future success or results 

from any of the information, content, or strategies. Any and all claims or representations as to 

income or earnings are not to be considered as ñaverage earningsò. 

Affiliate Disclaimer 

Per the FTCôs recent policy update that requests we be transparent about any and all affiliate 

relations we may have in this guide, you the reader should assume that any and all links in this 

guide are affiliate links. If you utilize these links and visit the resulting site, a cookie may be set 

in your web browser that will cause us to receive compensation if you make a purchase. 
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Distribution Terms  

 

 

 

[Yes] Can be given away 

[Yes] Can be used as an incentive for opt in 

[No]  Can be altered in any way 

[No]  Can be offered in a free or paid membership site 

[No]  Can sell the product directly 

[No]  Can sell the product for your personal gain 

[No]  Can be offered as a bonus 

[No]  Can be packaged with other products 

[No]  Can sell resale rights 

[No]  Can sell master resale rights 

[No]  Can sell PLR 

[No]  Can sell via auction sites 
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INTRODUCTION  

Welcome to YourServiceSpot.com and thanks for requesting this guide. I hope that you find it 

useful and more importantly take action with what you read in this report. 

I have been involved in the web marketing business since 1996. I used to build websites for 

business clients and then would help them to get on the first page of Yahoo (the biggest search 

engine at the time) and then of course the beast that is known as Google came along and 

everything changed. More on that in a moment. 

Until recently, I was the joint owner of an SEO consulting company in the UK and we were 

doing very, very well. Unfortunately I have had to reduce my commitment to the company as my 

wife (who is from Mongolia) got very sick and we had to return to her homeland so that she 

could get all the necessary care that she needed. As a result of this I decided that I had a lot of 

very valuable SEO knowledge to share with people and could offer top quality SEO and Web 

Marketing services for very competitive prices via the Internet. 

So YourServiceSpot.com was born and my team of service specialists and I are here to deliver 

the best results to you. All of the services that we offer have SEO in mind as well as driving 

more traffic to your site. 

In this guide I will show you the very best ways to get your site a high ranking in Google. Recent 

changes have made it even more difficult now to rank a website in Google. Every so often 

Google changes the way it ranks sites (using something called an algorithm) and the last change, 

which was called the Panda update, penalized sites that had thin or copied content. This hit a lot 

of sites very hard including some long established ones. 

This SEO guide takes the Panda effect into account. I will be frequently updating the guide and 

will let you know via email when it has changed and provide a download link for you. 

OK let's get on with it shall we? 

Sincerely 

 

 

 

Graham Bowall 

Owner of YourServiceSpot.com 
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PART ONE 

HOW SEARCH ENGINES WORK 

The first thing to remember is that all search engines such as Google, Yahoo, Bing, Ask and all 

the others are just machines. They are pretty advanced but they certainly have nowhere near the 

mental capacity of you and I. This means that they have to follow sets of rules to keep track of 

every page on the Internet. 

The next thing to realize is that there are literally billions of pages on the Internet and millions 

more are joining them each passing day. Now the search engine's job in life is to catalog all of 

these pages (known as indexing) and then rank them so that when somebody searches for 

something using their chosen keyword(s) such as ñdog trainingò then the best dog training pages 

will appear.  

Search engines use robots which are sometimes known as spiders or crawlers to index pages. 

When the spider comes to visit your page it will crawl all over it and notice your text, page title, 

the age of your site, the amount of content that is on your page, whether that content is 

duplicated elsewhere, whether you have any links on the page and where they point to, whether 

you have pictures (or images) or video on the page and lots more. 

When you first create a website you have to get it indexed in the search engines. The same 

applies to a new page that you have written as well. When you consider that Google has had to 

index billions of sites and individual pages in its relatively short life and is faced with the 

prospect of millions of new pages appearing every day of the week it can be a pretty slow 

process getting your site and pages indexed. We can help Google and the others find our sites 

and pages very quickly and I will go over that in more detail in part three. But for now just be 

aware that if your pages are not indexed then there is no way in the world that they can rank.  

The way search engines rank pages is by examining each page to see whether it meets the criteria 

that the searcher has entered. It doesn't have much to go on ï only those two words ñdog 

trainingò. So it will scan every page in its dog section for those words and then once it has found 

all those relevant pages it will rank them according to their authority. It works a bit like your 

local library where you would ask the librarian for books on dog training and they would give 

you directions to the place where these books reside. You would then rank them on their 

authority (usefulness to you). 

How does a search engine determine web page authority? Well it is not human so it cannot read 

the words on a site but it can identify some factors that it will consider very relevant. For 

example, if you have a website on dog training then it is vitally important that you include the 

words ñdog trainingò a few times in your text. Also it needs to appear in your page title and 

description ï more of this in part two. 

Modern search engines also take other factors into account such as any related keywords that 

may appear on your page and also the popularity of your site on the Internet. How do they 

measure popularity? Well they do this by counting the number of links to your site that they find 
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on external web sites. Each one of these links from an external site is considered as a vote for 

your site and in general the more votes that you have the higher your site will rise in the 

rankings. These external links are also known as Backlinks. 

Now there are many other authority factors that Google and the others take into account. One of 

the most important is the age of your site. Unfortunately, Google (more than the others) treat new 

web sites with the ultimate suspicion. This is because in the past many people have tried to 

ñgameò the search engines by spamming them and in virtually all of these cases the sites were 

new (less than 3 months old). So if you have a new site you have to take an entirely different 

approach to SEO than if you have an older site. For example, it is easy to get lots of votes 

(backlinks) for your site very quickly and this will get flagged by Google as being totally 

unnatural. If this is discovered you could find that your site disappears from the rankings without 

trace and you will have to do a lot of repair work over the coming months to get it back again! I 

have the scars from doing this! 

Another authority factor is Google's own measure of a web page's relevance and usefulness 

which it calls Page Rank. This was named after one of the founders, Larry Page, and is Google's 

measure of your page from 0 ï 10. There is also a NA ranking which normally means that 

Google cannot make its mind up about your page. Every new web page that you will create will 

have a Page Rank of 0 and really credible and authoritative sites will have higher ranks. 

Google.com is a Page Rank 10 (now there is a surprise) and Adobe.com (creators of the PDF 

format and Adobe Reader that you are using to read this) is a Page Rank 9. This weighting is 

given to ALL pages so as you can imagine there are only a handful of 10's a few 9's hundreds of 

8's all the way down to billions of 0's. 

Now some SEO experts will tell you that Page Rank is the be all and end all when it comes to 

ranking in the search engines but I can tell you that it isn't. I have ranked many Page Rank 0 

pages on the first page of Google above sites that have higher Page Rank so it is a factor but not 

the only one to consider. 

The other important ranking factor is site authority. This is not the same as Page Rank but it is 

normally related. If your web site has authority in Google's eyes then any new content (pages) 

that are created on this site will get indexed very quickly. If the site is brand new it has no 

authority. Authority is measured by the number of backlinks to the site, good quality content and 

the numbers of visitors and your social network reach. I will cover social networks later but if 

your site is being mentioned on sites like Facebook and Twitter then you are on the path to good 

rankings. 

Sites that have government or educational status are also deemed as high authority by Google. 

This is because the domain names for these sites are not available commercially and the mere 

fact that they are government department or educational sites gives them instant authority. So 

sites that have the .gov or .edu extensions are what we are talking about. 
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There are said to be over 200 ranking factors in Google's algorithm but we are just going to 

concentrate on what are considered to be the most important. In order of importance they are: 

 

1. Backlinks 

2. Site Age 

3. Site Page Rank 

4. Site Authority 

5. Keyword optimization (also known as on page optimization) 

 

OK now that you have a good overview of how search engines work and rank sites it's time to 

look at Keyword Research..... 
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PART TWO 

KEYWORD RESEARCH 

When you first decide to create a web site for your business then you will obviously have a 

theme in mind. What I mean by this is if you have a dental surgery in New York there would be 

little point putting up a site selling car spares. Now you might think that this is obvious and I 

guess that was a stupid example but the whole point of having a web site is to get it in front of 

the people that want what you have to offer. But here is a sad fact: 

 

THE MAJORITY OF BUSINESS WEBSITES ARE NEVER SEEN BY THEIR 

POTENTIAL CUSTOMERS  

 

This is normally due to these factors: 

 

 The site is not keyword optimized 

 There is little or no SEO going on 

 Google only gives you 10 chances to impress (being on any other page than the first is 

pretty useless) 

 

So let's look at the first one ï keyword optimization. When people search for stuff online they 

use what is known as keywords. These are the words they type into Google to try and find what 

they want. Now if you have a dental surgery called ñBracklingtons Dentistsò and you are based 

in New York, how many people do you think will search for you using Bracklingtons Dentists? 

Well you won't need two hands to count them thatôs for sure! 

You see unless they know about your dental surgery then they are far more likely to search for 

something like ñdentist New Yorkò or ñdentist NYCò. This applies to all types of businesses in 

all areas of the world so why is it then that business owners use their name all over their websites 

but rarely use the keywords that people will actually be looking for? The answer is simple: 

 

THEY DON'T UNDERSTAND THE IMPORTANCE OF KEYWORD RESEARCH AND 

OPTIMIZATION  
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Now this is very good news for you as you will fully understand this by the time you have 

finished reading this guide. And by applying the techniques that we recommend here you will be 

able to leave the majority of these people in the dust! 

So how do we know which keywords people are using to find what we are offering? Simple we 

just... 

 

ASK GOOGLE!  

 

The very nice people at Google have provided a free online keyword tool that will tell us what 

keywords people are using and approximately how many people are using those terms each 

month. This is an incredibly valuable asset to have and you must use it. But before you do you 

must use your most valuable asset of all first... 

 

YOUR BRAIN!  

 

The tool will only help you if you first think about what kind of words people will use to find 

what you are offering so for our dentist example this could be: 

 

dentist New York 

dentist NYC 

dentist Manhattan 

dentist in New York 

 

Now here is something important. Singles and plurals are treated differently by Google so 

ñdentist New Yorkò is definitely not the same as ñdentist in New Yorkò. 

Here is the screenshot for Dentist New Yorké 
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And here is the screenshot for Dentist In New Yorké 
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Now I could have actually picked a better example with this because normally the results are 

very different. However you can see although the top two listings are the same the third site is 

different in each case. 

OK now you know that singles and plurals are different lets head over to the Google Keyword 

Tool. The address is: 

 

https://adwords.google.com/select/KeywordToolExternal 

 

Now by default the tool is set up to give results for the United States and in English. If you want 

to research another country's data then you can just change it: 

 

https://adwords.google.com/select/KeywordToolExternal
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Just click on ñAdvanced Options and Filtersò and choose the country and the language that you 

want... 

 

 

When you are set with your country options you need to enter in the first keyword (don't forget 

to enter the CAPTCH code properly as well)... 
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Now you can see I entered ñdentist New Yorkò. Just hit the Search button and the tool will start 

working... this is what we get returned... 
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Now if you are looking for local results like this example (New York) then you are interested in 

the Local Monthly Searches primarily. So dentist New York has over 18,000 searches a month 

eh? Wow! Well not quite. We need to refine our search because we are using broad match which 

will give us all kinds of spurious results. Let me explain the difference between Broad, Phrase 

and Exact Match: 

 

Broad ï New Dentist in York  or Dentist in York  tries New approach 

 

Phrase ï New York Dentist Broke My Teeth! 

 
Exact ï New York Dentist 

 

So broad match is not that great then is it? There will be a lot of nonsense in there that we don't 

want. Phrase is better but still could contain a lot of crap. OK letôs go for exact and see where we 

really stand... 
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What happened? It went from over 18,000 to just 1,000!!! Well basically the tool cleared out all 

the crap. This is the approximate number of searchers per month. Now if you are a dentist in 

New York and you could capture some of those searchers and turn them into customers then I 

think you would be pretty happy right? 

What you may also have noticed is that there are lots of other keywords that appear below our 

initial choice. Dentist New York City, dentist in New York, best dentists New York and so on. 

Now you can target these keywords as well. I hope that I have got you excited here. 

What we need to do now is save this research data so that we can refer to it afterwards. To do 

that you just click the Download button, select ALL and then this screen will appear: 

 

 

 



18 
 

 

 

 

 

Then just click OK... 
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And the spreadsheet file will be downloaded to your computer with all the keyword research in 

it. Now if you don't have Microsoft Excel then don't worry as you can download Open Office 

which is absolutely free and will do most of what Excel can do. Get Open Office here: 

http://www.openoffice.org/ 

OK that's it. You just rinse and repeat using different keyword ideas and then save them. Now 

we are going to look at just how difficult it would be to rank on the first page of Google for our 

chosen keyword terms. Because it's all about GETTING IN FRONT OF THE TRAFFIC ! 

 

 

We offer a professional keyword research service where we use the most accurate search data 

and competition analysis to supply you with a totally professional report for first page 

domination. Check it out here: 

 

http://www.yourservicespot.com/wf-keyword-research-services 

http://www.openoffice.org/
http://www.yourservicespot.com/wf-keyword-research-services
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2.1 Keyword Competition 

 

If only it was as simple as choosing a few good keywords, slinging up a site and ranking on the 

first page of Google!! Well I have news for you ï a few other people have thought of that and 

have a head start on you. Does that mean you can never get there? Certainly not! You need to 

make some smart moves to climb above those in front of you that's all. 

Now I will be sharing these moves with you later on but the purpose of this part of the guide is 

for you to make an informed decision about whether a keyword is worth pursuing with regards to 

the competition. 

Do you remember all the stuff we covered in the first section about ranking factors such as Page 

Rank and backlinks? Of course you do. Well this is where we will examine those factors more 

carefully. Now I put backlinks at the top of the list of ranking factors and there is a good reason 

for that ï it's true! You can climb above sites with Page Rank, domain age (old domains), 

government and educational sites and so on if you have good backlinks.  

Analyzing keyword competition is a complex issue but I want to make things as easy as possible 

for you so I am going to introduce you to a secret tool that I use when I am analyzing 

competition. It's called Traffic Travis and you can download it for free here: 

 

http://www.traffictravis.com/ 

 

Just download the free version. 

 

Now once you have downloaded Traffic Travis and installed it and opened it you will see a 

screen like this: 

 

 

 

 

 

http://www.traffictravis.com/
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Now if yours looks slightly different to this don't worry. I have the professional version. All that 

is important here is how to use it for your keyword. OK let's get started. Click on Analyze 

keyword directly below SEO Analysis: 
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OK you will now get a screen that looks like this... 
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Now just enter your keyword in the ñPhrase to Analyzeò box like this... 
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Now just like the Google Keyword Tool you can select different countries for your results and 

you can also choose from the top 10 results or top 20 results. I am going to keep it to United 

States and change to 10 results as that is all I am interested in and it takes less time to process 

too!! 

 

Once you have chosen the right options click the Analyze button. Once it has finished it will give 

you a screen like this.... 
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You can see that it has listed the top ten sites as they appear in Google. The important 

information is to the right so I will explain each column: 

PR ï Stands for the Page Rank of the page listed. So in this example the first page has a Page 

Rank of 4, the second 3 and so on. 

Age ï This is pretty self explanatory. It is the age of the web site. The top site is 5 years old and 

sites 8 and 9 are 14 years old! The good news is that there are two sites that are less than a year 

old at positions 5 and 6. 

BL  ï This means the number of backlinks to the particular page listed and not to the entire site. 

This is the most important indicator of them all. You can see that the first page has 459 backlinks 

but the page in 6
th
 position only has one!  
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BLS ï This stands for Backlinks To Site. Now I need to explain this more fully as you may be 

confused. A site is the Top Level Domain (TLD) which as an example could be 

www.yoursite.com. A page can also be the TLD or a separate page such as 

www.yoursite.com/dentist-new-york. Do you see the difference here? Well BLS is the total 

number of backlinks to ALL the pages in your site. It's not all that important in my opinion. The 

BL count is far more critical. You can see that result number 6 has 1 backlink to the page listed 

and 59 backlinks to all of its pages. 

TBL  ï Is a count of the number of backlinks the page has from government or educational sites 

(.gov and .edu). These are very powerful links. 

DMOZ  ï This refers to the Internet's largest human edited directory ï Dmoz.org. Because sites 

that appear in Dmoz are human edited, Google sees this as a major vote for the site. Now it can 

take years to get a site into Dmoz and they are very short of editors so good luck if you want to 

submit your site!  

YAHD  ï This checks to see if the site is in the Yahoo Directory. Yahoo is a very high authority 

site in Google's opinion and the Yahoo Directory is the oldest directory on the Internet. Again it 

is human edited and it costs $299 to submit your site and if they don't like it they will keep your 

money and reject you! 

Title  ï This means that the keyword you are trying to rank for e.g. dentist New York, is in the 

title of your page. This is known as an on page factor and I will cover this in detail in part four. 

Desc ï This is another very important on page factor and it is checking whether your keyword is 

in your page description. More in part four. 

H1 Tag ï Again an on page factor. This is basically a header on the page and this is checking if 

you have one and whether your keyword is in it. None of the top 10 sites have the keyword in 

either the description or in an H1 tag which is good news for you. Again we will cover this in 

part four. 

GCA ï Is the time in days in Google's cache. I ignore this for the most part and advise you to as 

well. 

CEXT  ï This is about the number of backlinks that the site has from the same country. So in this 

example it is measuring links from sites in the United States. This can be important. 
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Now on the top line we have a Difficulty Rating. This is the rating that Traffic Travis computes 

from all the factors discussed above to indicate to you how difficult or not it will be to get in the 

top 10. There ratings are as follows: 

Extremely Difficult  ï This almost always means forget it and choose another keyword. Now I 

have actually ranked keywords with this kind of difficulty before but they take consistent linking 

and up to 12 months (sometimes longer) to get there. The traffic rewards can certainly be worth 

it though. 

Very Difficult  ï In my experience these take between 9 months and a year to get on the first 

page for with very consistent linking. Again they are normally high traffic keywords so they can 

be worth the effort. 

Difficult  ï Getting a bit more sensible now but it will probably take 6 to 9 months to get there. 

Med Difficulty  ï Now we are getting to it. These typically take around 4 to 6 months with the 

tactics recommended in this guide. 

Relatively Easy ï These are good. About 3 months tops for these. 

Easy ï Fill your boots. Only a few backlinks needed and 1 or 2 months to page one. 

Now I must emphasize that this is just a guide based on my experience. Please do not whine and 

complain to me if it takes longer to get your site on page one. Some of the sites I have performed 

SEO on have taken longer and some have been very quick. Things like domain age and Page 

Rank are very important. 

Now I could write a whole book about competition but I would probably bore you to death and I 

want you to take action and get your site ranked so the Traffic Travis competition analysis 

should meet your needs here. 

So what I want you to do now is go through each one of the keywords you downloaded from the 

Google Keyword Tool, and plug each one of them into Traffic Travis to see which ones are 

going to be reasonably easy to rank for and which are more difficult. I would advise going after 

the easiest ones first. The dentist New York keyword used as an example is good because it gets 

1,000 exact searches a month and Traffic Travis rates it as Relatively Easy. Once you get the 

confidence of ranking your pages well you can move on to the more difficult assignments.  

One thing to note is that sometimes you will find keywords that have low search volume (less 

than 500) but are seen as difficult to rank for by Traffic Travis. Unless you are selling very high 

ticket items I suggest you just forget these keywords altogether. On the other hand you may find 

a highly searched term that is seen as relatively easy to rank for in Traffic Travis. I am sure I 

don't need to tell you to go for those big time! 

OK that's keywords and competition. Let's move on to Indexing and RSS.... 
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PART THREE 

INDEXING  AND THE POWER OF RSS 

3.1 Indexing New Sites 

In part one you learned that you must get your new sites and pages indexed in order for them to 

rank. Well this short session will show you the best ways to do that. It is not just important for 

your own pages to be indexed but also any backlinks that you create. It is a well known fact that 

Google and the other search engines are very slow at picking up backlinks so you really need to 

help them out. 

Before we get on to the methods, I want to explain a little bit more about how indexing works. 

Google has a series of robots or spiders that periodically visit sites looking for new content and 

links. The Google spider is called the ñGooglebotò and it visits some sites very frequently and 

some not so often. How does it determine which sites to crawl frequently? By their page rank! A 

lot of sites with high Page Rank (PR), PR 6 and above get crawled several times a day as they 

are viewed as high authority where new content is always being added. Sites with lower or no PR 

can wait days or weeks for a visit from the Googlebot. 

You will learn in the Backlinks section that we encourage you to get links from sites with high 

PR (don't worry I will show you how to get these easily) because their pages are crawled often 

but sometimes even these can do with a bit of help. So if you have a brand new site with a couple 

of pages of content then it could take weeks to get your site indexed. 

But never fear because I am here! I will now show you a secret online service that will get your 

new web site indexed in as little as 24-48 hours! The address of this site is: 

 

http://www.imtalk.org/cmps_index.php?pageid=IMT-Website-Submitter 

 

This is a great tool as it submits your site to a load of high authority web sites that Google crawls 

all the time. It is very easy to use. This should only be used for Top Level Domains (TLD's) e.g. 

www.yoursite.com and not pages www.yoursite.com/page.html. Let's have a look at it.... 

 

 

 

http://www.imtalk.org/cmps_index.php?pageid=IMT-Website-Submitter
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All you have to do is enter your new site address in the first box and the keyword for your site in 

the second box and then choose the number of sites to create a page on. I normally find 500 is 

enough to get indexed in Google the next day. So your submission should look something like 

this.... 
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Then just hit the submit button and let it do its stuff! It will try and create pages on all the 

number of sites you have chosen. Usually there are a few failures but don't worry about it. Just 

leave it running until it gets to the number of sites you have chosen (e.g. 500) and then it will 

stop. Check the next day in Google by entering your full address into the search box ï 

http://www.yoursite.com and see if your site appears. It should be the first site returned. If it's 

there congratulations... you just got indexed! 

 

3.2 Indexing New Pages For Existing Sites 

 

If you have a site that is already indexed in the search engines then you will be wanting to add 

fresh content to it as often as you can. I will cover the subject of content in part four. Content can 

be different forms of media such as the written word (most popular), images, audio or video. If 

your site is already ranking and has a number of backlinks to it then the likelihood is that any 
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new pages you will create will be indexed pretty quickly anyway (24-48 hours) but it is always 

good to give the search engines a little help. 

If you have never heard of RSS (Really Simple Syndication) then where have you been? It is a 

simple broadcasting network on the Internet that receives updates about new sites and content 

and broadcasts this information to those that are interested. There are a number of sites known as 

RSS directories that take RSS feeds from web sites and aggregate them. Google is very attentive 

to some of these sites. 

So what is an RSS Feed? Well it looks like this........ 

 

 

 

 

Now this is the feed from my Success blog http://www.asksledge.com. It's a great site you 

should pop over sometime! 

http://www.asksledge.com/
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The feed contains a list of pages or posts that have been recently made on the site and as you can 

see there is a snippet of information provided so that if the reader is interested they can click the 

link to the post and read it in full . 

How does this help? Well I have set this up so that every time a new post is made it tells all the 

RSS directories that I have registered my site with. This means that the posts get indexed very 

quickly (sometimes minutes) and it all runs on autopilot. How do I do this? Simple I use the best 

blogging platform in the world called Wordpress which is great for SEO and for indexing too. 

And best of all its absolutely FREE! 

You see Wordpress has a built in automatic ping system which means that if anything changes 

on the site hundreds of RSS directories are notified immediately. How cool is that!!! It's brilliant. 

RSS directories get crawled by the Googlebot each and every day. It probably lives on some of 

the sites! 

These days all my web sites are based on Wordpress. It is so easy to use as well as having the 

built in RSS capabilities. If you have a Wordpress site then you don't really need to do anything 

to get your posts and pages indexed but you could help it along a bit by adding my list of ping 

sites in my special ping list which you can download here...... 

 

http://www.yourservicespot.com/ping-list 

 

On the page it will show you how to add the additional ping services to your Wordpress blogs ï 

so go get the list for free now! 

So what if you don't have a Wordpress site? Well you can make an RSS feed from any page by 

using this simple method I am about to show you. Before we get into that I want to recommend 

to you a service we provide which is converting static (html) sites to dynamic Wordpress sites. 

The benefits of Wordpress far outweigh those of an HTML site and if you want to know more 

then click on the link below. All we need is a few details from you and we will get back to you 

with a plan and a price. It is not advisable to attempt this kind of work if you don't know what 

you are doing as you could end up losing all your information. So let the professionals help you 

by clicking.. 

 

http://www.yourservicespot.com/wf-wordpress-installation-service 

 

http://www.yourservicespot.com/ping-list
http://www.yourservicespot.com/wf-wordpress-installation-service
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OK so let's create a static page RSS feed... 

Here is a page from one of my static HTML sites that provides a critical review of the Windows 

registry fixer programs on the market today: 

 

http://www.fixingmyregistry.com/Registry_Cleaner_Review.html 

 

What we will do now is make an RSS feed from this page and then submit that feed to the 

absolutely best RSS directory on the Internet. Are you ready? Let's do it.... 

 

Go to this site... 

 

http://www.feedage.com/html2rss/ 

 

Sign up for a free account... they only require your name and email address and it's totally 

FREE! 

 

OK after you have signed up then you need to log in and go to your account and you will see a 

page like this.... 

 

 

 

 

 

 

 

http://www.fixingmyregistry.com/Registry_Cleaner_Review.html
http://www.feedage.com/html2rss/
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Now you want to enter in the URL of the HTML page that you want to create an RSS feed from, 

enter the CAPTCH details correctly and hit the Create My RSS button. 

 

Now you will see a screen like this.... 
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This is the newly created RSS feed from your page! How great is that? OK click on this linké 

 

Then you will see this page.... 
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This is your RSS feed. Now you want to send this to some RSS directories (see list in Resources 

section). There is one directory that you absolutely MUST use and that is feedagg.com. Google 

loves this directory for some reason and I have had feeds listed there indexed in Google within 

hours. So letôs go over to feedagg.comé. 
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Now you will need an account here which is totally free so go and sign up for one and then login 

and go to the home page like I did in the screen above. Then click on the ñAdd Feedò link and 

add in the feed that you just created at feedage.com and a couple of extra details which will look 

something like thisé. 
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Hit ñSave Feedò and your done.  

 

3.3 Convert To Wordpress 

Now remember if you have a Wordpress blog as your siteôs platform then you donôt have to 

worry about any of this stuff as it has an automatic RSS ping service built into it. You only have 

to register your siteôs main feed at the directories one time. Converting your site to Wordpress 

really does make a lot of sense and you can find out more about it here: 

 

http://www.yourservicespot.com/wf-wordpress-installation-service 

 

 

http://www.yourservicespot.com/wf-wordpress-installation-service
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PART FOUR 

CONTENT 

You may have heard the term ñContent Is Kingò before and I am here to tell you that this is true. 

Google loves web sites that have new and unique content appearing on them on a regular basis. 

After the Panda update the focus is now even more on content and the more that you can supply 

the higher your rankings will be in Google. 

4.1 Articles and Blog Posts 

These are just additional pages of text on your site. If you have a static HTML site then this will 

need to be newly created and uploaded to your site by you or your web developer. If you have a 

Wordpress blog then just log in and type away and when you have finished just hit Publish and 

your new post or page will be live! I told you Wordpress was great! 

But what do you write about? 

You are probably wondering what the devil you will write about. Well the best thing to do is to 

give Google what it wants and write about a subject that is related to your main keyword. 

Confused? Well I will explain fully now.  

Google uses a system called Latent Symantec Indexing or LSI (WTF?). This is a very clever 

computer program that understands the relationship between keywords and phrases. So if you 

have a dentist surgery in New York and your main keyword is ñDentist New Yorkò then you 

need to find out what other keywords Google considers are related and write about them. Well 

how do you do that? Simple... 

 

JUST ASK GOOGLE!  

 

Go to Google and enter in your keyword. Then when the results come back you are going to use 

a tool that they provide called ñRelated Searchesò. Let's have a look at this.... 
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Now as usual the big red arrow provides the clue! Click on the Related Searches link and you 

will then see a similar page to this.... 

 

 

 

 

 

 


